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ondo developer takes
home industry accolades

The home building industry recognized
its own last week at the annual awards
night of the Greater Toronto Homebuil-
ders’ Association.

The big winner on the condominium
side of the business was Diamante Devel-
opment Corp.

For the second year running, Diamante,
and its youthful pariners Julie DiLorenzo
and Paolo Palamara took the Project of the
Year prize in the multi-family category,
this time for its Domus project in Yorkville.

Domus, which was designed by archi-
tects Affila Burka and Tye Farrow, also
took Best Architectural Design in the same
category. And Domus” model suite and
sales centre, designed by Brian Gluckstein,
took top laurels aswell,

Meanwhile, Invar Building and its agen-

cy LA Adswere big winners in the market- |
ing and advertising category, taking four =

awards for the upscale One Post Road pro-
jeetin the exclusive Bridle Path area.

Diamante’s Dilorenzo and P&]ﬂl‘l‘l-al"ﬂ’
who are hands-on developers concerned

about the smallest design details, were
thrilled by the recognition of their work.

“More and more the industry itself is
providing the inspiration and the challenge
to all of us to keep pushing ourselves.”
says Palamara, who was trained as an ar-
chitect. *“Without the challenges, we
wouldn't have anything but a box."

Domus, which will include a 10-storey
69-unit loft building in a garden setting
with townhomes on two sides, is located
just east of Davenport Rd. at the top of Bay
2

While the townhouses are more fradi-
tiona! in stvle, the loft building has a neog-

Gathie look with arched windows, huge
expanses of glass and structural compo-
nents which taper skyward.

= obviously have shown
product,” Dilorenzo
lone incredibly well at a

ce per foot A
vs the project, whielizis priced at
U6 a sguare foot, is 50 per eent sold.
She expects construction to start in three
or four months, when construction draw-

ot e the

ings are complete and permits secured.

Diamante has also completed One Bal-..
moral, an upscale traditional looking™™

and details of each project, are heading in-
to yet another challenge — in the trendy
Queen St W area.

They were chosen by Wittington Proper-
ties, the property arm of Loblaw's, to devel-
op a two-acre site on Phoebe and Beverley
Sis.

The arguments between the partners
have never been more intense, says Dilo-
renzo, as Palamara pushes for a more
modern building and Dilorenzo cam-
. paigns for the traditional.

“What an enormous responsibility it's

building on Yonge 5t. south of St. Clair, is “rbeen to fry to make it look as if it be-

building the Royalton — last year's Project

of the Year — at Bay 5t. and (.oilege down-

town, and is marketing 2 Roxborough, on.
"(onge in Rosedale.

Meanwhile, DiLorenzo and Palamara,

whose arguments with each other are leg-
endary as they hash out the possibilities

“longed,” says DiLorenzo.

 The interior designers working on the
- project have a clean, modern style. Elaine
Cecconi and Anna S:mone of Cecconi Si-
mone Inc, are creanngthe “mﬂdel suite and
sales centre. Architects are Wayne Swa-
dron and Attila Burka, who worked togeth
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* CLEAN SWEEP; The model suite in
the 8600,000 sales centre for the
Domus project has a curved
stair that seems to float. The
marketing campaign for One
Post Road, left. the palace-like
ereation destined for the Bridle
Path, took several prizes at the
Greater Toronto Homebuilders’
awards night last week.

er on the more traditional 2 Roxborough.

“Each project, if there’s anything we're
able to do, it's to put the best team togeth-
er,” says DilLorenzo.

Palamara and Joe Foti, another partner
in Diamante, have gone to Europe for
some of the components, such as the win-
dows. They've attempted to ereate an in-
dustrial feel to the project, using steel
beams and titanium zinc for the roof,

This project, which will he marketed at
from $205 to 5270 a square foot, has pre-
sented a big challenge for Diamante and its
trademark design reﬁnements ‘given the
price level, Dil.orenzo says.

Units will be priced from $105,000 and
50 per cent of the suites will be under
$200,000, she said. _
Far information abouttthhaebeSt pm}ect,
to be launched next Saturday, call 559-9958,




